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Welcome once again to 
'Mann ki Baat'. This episode is 
taking place at a time when 
the entire country is enveloped 
in the fervour of festivities. 
Heartiest greetings to all of you 
on the occasion of the festivals.

Friends, amid the zeal of the 
festivities, I wish to commence 
'Mann ki Baat' with a news from 
Delhi itself. At the beginning of 
this month, on the occasion of 
Gandhi Jayanti, Khadi witnessed 
record sales in Delhi. Here at 
Connaught Place, at a single 
Khadi store, in a single day, 
people purchased goods worth 
over a crore and a half rupees. 
The ongoing 'Khadi Mahotsav' 
this month has broken all its 
previous sales records. You will 
be pleased to know of another 
fact that earlier in the country, 
whereas the sale of Khadi 
products could barely touch 
thirty thousand crore rupees; 
now this is rising to reach almost 
1.25 lakh crore rupees. The rise in 
the sale of Khadi means 
its benefit reaches myriad 

sections across cities and 
villages. Benefiting from these 
sales are our weavers, handicraft 
artisans, our farmers, cottage 
industries engaged in growing 
Ayurvedic plants, everyone is 
getting the benefit of this sale… 
and, this is the strength of the 
‘Vocal for Local’ campaign… 
gradually the support of all you 
countrymen is increasing.

Friends, today I would like 
to reiterate one more request 
to you, and insistently at 
that! Whenever you travel for 
tourism; go on a pilgrimage, 
do buy products made by the 
local artisans there. In the 
overall budget of your travel 
itinerary, do include purchasing 
local products as an important 
priority. Be it ten per cent, 
twenty per cent, as much as 
your budget allows, you should 
spend it on local and spend it 
only there.

Friends, like every time, 
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products here. If we adopt those 
products, then 'Make in India' 
gets a fillip and this too is being 
‘Vocal for Local’, and yes, while 
buying such products, try to 
insist on the pride of our country, 
the UPI digital payment system. 
Make it a habit in life, and share 
a selfie with that product, or 
with that artisan, with me on 
Namo App and that too through 
a made in India smartphone. I 
will share some of those posts 
on Social Media so that other 
people can also be inspired to be 
‘Vocal for Local’.

Friends, when you brighten 
up your Diwali with products 
made in India, made by Indians; 
fulfill every little need of your 
family locally, the sparkle of 
Diwali will only increase, but in 
the lives of those artisans, a new 
Diwali will shine, a dawn of life 
will rise, their life will become 
wonderful. Make India self-
reliant, keep choosing ‘Make 
in India’, so that the Diwali of 
crores of countrymen along with 
you becomes wonderful, lively, 
radiant, and interesting.

3

this time too, in our festivals, 
our priority should be ‘Vocal 
for Local’ and let us together 
fulfill that dream; our dream is 
‘Atmanirbhar Bharat’. This time, 
let us illuminate homes only with 
a product which radiates the 
fragrance of the sweat of one 
of my countrymen, the talent of 
a youth of my country… which 
has provided employment to 
my countrymen in its making. 
Whatever be our daily life’s 
requirements, we shall buy local. 
But you will have to focus on one 
more thing, this spirit for 'Vocal for 
Local', is not limited only to festival 
shopping and somewhere I have 
seen, people buy Diwali diyas 
and then post ‘Vocal for Local’ 
on social media – No… not at 
all, this is just the beginning. We 
have to move ahead a lot, in our 
country. Now every necessity of 
life… everything is available. This 
vision is not limited to just buying 
goods from small shopkeepers 
and street vendors. Today, India 
is becoming the world’s biggest 
manufacturing hub. Many big 
brands are manufacturing their 

My dear countrymen, 31st 
October is a very special day 
for all of us. On this day, we 
celebrate the birth anniversary 
of our Iron Man Sardar 
Vallabhbhai Patel. We Indians 
remember him, for many 
reasons and pay our respects. 
The biggest reason is – his 
incomparable role in integrating 
more than 580 princely states of 
the country. We know that every 
year on the 31st of October, the 
main function related to 'Unity 
Day' takes place at the Statue 
of Unity in Gujarat. Apart from 
this, a very special programme 
is being organised on Kartavya 
Path. You might remember that 
recently, I had urged 
you to collect soil from 
every village, every 
house in the country. 
After collecting soil 
from every house, 
it was placed in a 
Kalash and then 
Amrit Kalash 
Yatras were 
organised. This 

soil collected from every corner 
of the country, these thousands 
of Amrit Kalash Yatras are now 
reaching Delhi. Here in Delhi, that 
soil will be put in an enormous 
Bharat Kalash and with this 
sacred soil, ‘Amrit Vatika’ will 
be built in Delhi. It will remain 
as a grand legacy of the Amrit 
Mahotsav in the heart of the 
country’s capital. The Azadi Ka 
Amrit Mahotsav, which has 
been going on for the last two 
and a half years across the 
country, will conclude on the  
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31st of October. All of you together 
have made it one of the longest 
running festivals in the world. 
Be it honouring our freedom 
fighters or Har Ghar Tiranga, in 
the Azadi Ka Amrit Mahotsav, 
people have lent a new identity 
to their local history. During this 
period, wonderful examples of 
community service have also 
been observed.

Friends, today I am sharing 
with you another good news, 
especially to my young sons 
and daughters, who have the 
passion, dreams, and resolve to 
do something for the country. 
This good news is not only for 
the countrymen, but it is special 
for you, my young friends. 
Just two days later, on the 31st 
of October, the foundation 
of a very big nationwide 
organisation is being laid and 
that too on the birth anniversary 
of Sardar Sahib. The name of 
this organisation is - Mera Yuva 
Bharat, i.e. MY Bharat. MY Bharat 
Organisation will provide an 
opportunity to the youth of India 

to play an active role in various 
nation building events. This is a 
unique effort of integrating the 
youth power of India in building 
a developed India. Mera Yuva 
Bharat’s website MY Bharat is 
also about to be launched. I 
would urge the youth – I would 
urge them again and again that 
all of you youth of my country, 
all you sons and daughters 
of my country, register on 
mybharat.gov.in and sign up 
for various programmes. The 
31st of October is also the death 
anniversary of former Prime 
Minister Smt Indira Gandhi Ji. I 
also pay my heartfelt tribute to 
her.

My family members, 
our literature is one of the 
best mediums to deepen the 
sentiment of the spirit of 'Ek 
Bharat Shreshtha Bharat'. I would 
like to share with you two very 
inspiring endeavours related to 
the glorious heritage of Tamil 
Nadu. I have got the opportunity 
to know about the famous Tamil 

writer Sister Sivasankari Ji. She 
has done a project – Knit India, 
through literature. It means - to 
knit over a common thread and 
connect the country through 
literature. She has been working 
on this project for the last 16 
years. Through this project, she 
has translated literature written 
in 18 Indian languages. She 
travelled across the country 
several times, from Kanyakumari 
to Kashmir and from Imphal 
to Jaisalmer, so that she could 
interview writers and poets from 
different states. Sivasankari Ji 
travelled to different places and 
published the accounts along 
with travel commentaries. This 
is in both Tamil and English 
languages. There are four big 
volumes in this project and 
each volume is dedicated to a 
different part of India. I am proud 
of the strength of her resolve.

Friends, the work of Thiru 
AK Perumal Ji of Kanyakumari is 
also very inspiring. He has done a 
commendable job of preserving 
the storytelling tradition of  

Tamil Nadu. He has been 
engaged in this mission for the 
last 40 years. For this, he travels 
to different parts of Tamil Nadu, 
discovers the folk art forms and 
makes them a part of his book. 
You will be surprised to know that 
till now he has written around a 
100 such books. Apart from this, 
Perumal Ji also has another 
passion. He likes to research 
on the Temple culture of  
Tamil Nadu. He has also done 
a lot of research on leather 
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no room for injustice. He wanted 
that every person should be 
entitled to a life of dignity and 
equality. Bhagwan Birsa Munda 
always emphasised on living 
in harmony with nature. Even 
today we can say that our 
tribal brothers and sisters are 
dedicated in every way to the 
care and conservation of nature. 
For all of us, these endeavours of 
our Adivasi brothers and sisters 
is a great inspiration.

Friends, tomorrow i.e. the 
30th of October is also the death 
anniversary of Govind Guru Ji. 
Govind Guru Ji has had a very 
special significance in the 
lives of the tribal and deprived 
communities of Gujarat and 
Rajasthan. I also pay my 
tribute to Govind 
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puppets, which is benefitting 
the local folk artists there. 
Sivasankari Ji and AK Perumal 
Ji’s efforts are exemplary to 
everyone. India is proud of 
every such effort to preserve 
its culture, which not only 
strengthens our national unity 
but also enhances the glory of 
the country, the honour of the 
country… infact, everything.

My family members, the 
entire country will celebrate the 
‘Janjatiya Gaurav Diwas’ on the 
15th of November. This special 
day is associated with the birth 
anniversary of Bhagwan Birsa 
Munda. Bhagwan Birsa Munda 
dwells in the hearts of all of us. 
We can learn from his life what 
true courage is and what it 
means to stand firm on one’s 
resolve. He never accepted 
foreign rule. He envisioned a 
society where there was 

Guru Ji. In the month of 
November we solemnly observe 
the anniversary of the Mangarh 
Massacre. I salute all the 
children of Ma Bharati who were 
martyred in that massacre.

Friends, India has a rich 
history of tribal warriors. It was 
on this very land of India that the 
great Tilka Manjhi sounded the 
trumpet against injustice. From 
this very land Sidhu - Kanhu 
raised the voice for equality. 
We are proud that the warrior 
Tantya Bhil was born on our 
soil. We remember Shaheed 
Veer Narayan Singh with full 
reverence, who stood by his 
people in difficult circumstances. 
Be it Veer Ramji Gond, Veer 

Gundadhur, Bhima Nayak, their 
courage still inspires us. The 
country still remembers the 
spirit that Alluri Seetharama Raju 
instilled in the tribal brothers 
and sisters. We also get a lot of 
inspiration from freedom fighters 
like U Kiang Nangbah and Rani 
Gaidinliu in the North East. It is 
from the tribal community that 
the country got women brave 
hearts like Rajmohini Devi and 
Rani Kamlapati. The country 
is currently celebrating the 
500th Birth Anniversary of Rani 
Durgavati Ji, who inspired the 
tribal society. I hope that more 
and more youth of the country 
will know about the tribal 
personalities of their region and 
derive inspiration from them. The 
country is grateful to its tribal 
society, which has always held 
the self-respect and upliftment 
of the nation paramount.

My dear countrymen, during 
this festive season, at this time 
in the country, the flag of sports 
is also flying high. Recently, after 
the Asian Games, Indian Players 
also achieved tremendous 
success in the Para Asian 
Games. India has created a new 
history by winning 111 medals in 
these games. I congratulate all 
the athletes participating in the 
Para Asian Games.

Friends, I wish to draw your 
attention to the Special Olympics 
World Summer Games, as well. 
It was organised in Berlin. This 
competition is a wonderful 
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Medals in power lifting. Even 
after losing her mother at the 
age of 9, she did not let herself 
get discouraged. Anurag Prasad, 
resident of Durg, Chhattisgarh, 
has won 3 Gold and 1 Silver 
medal in power lifting. Another 
such inspiring story is that of 
Indu Prakash of Jharkhand, who 
has won 2 medals in cycling. 
Despite being from a very 
ordinary family, Indu never let 
poverty become an obstacle 
in the path of her success. I am 
confident that the success of 
Indian players in these games 
will also inspire other children 
with intellectual disabilities and 
their families. I also urge you all 
to go with your family and visit 
such children in your village, 
or in the neighbourhood, who 
have taken part in these games 
or have emerged victorious. 
Congratulate them. And spend 
some moments with those 
children. You will undergo a new 
experience. God has instilled 
within them a certain strength 
that you will also get a chance 
to observe and feel. Do visit.

8 9

My family members, all of 
you must have certainly heard 
of the pilgrimage site in Gujarat, 
Amba Ji Mandir. This is an 
important Shakti Peeth, where a 
large number of devotees from 
India and abroad arrive to have 
a Darshan of Ma Ambe. Here on 
the way to Gabbar Parvat, you 
will be able to see sculptures 
of various Yoga postures and 
Asanas. Do you know what is 
special about these statues? 
Actually these are sculptures 
made from scrap; in a way, 
made of junk and which are 
very amazing. That means these 
statues have been made from 
used items that have been 
thrown away as scrap. Along 
with the darshan of Mother 
Goddess at Amba Ji Shakti 

Peeth, these statues have also 
become the center of attraction 
for the devotees. Looking at 
the success of this effort, a 
suggestion is also coming to my 
mind. There are many people in 
our country who can make such 
artefacts from waste. I request 
the Gujarat Government to start 
a competition and invite such 
people. This endeavour, along 
with enhancing the attraction 
value of Gabbar Parvat, will also 
inspire people for the ‘Waste to 
Wealth’ campaign across the 
country.

Friends, whenever it comes 
to Swachh Bharat and ‘Waste 
to Wealth’, we see countless 
examples from every corner of 
the country. A school named 
Akshar Forum in Kamrup 

opportunity for our athletes 
with intellectual disabilities, to 
display their capabilities. In this 
competition, the Indian team 
won 200 medals including 75 
Gold Medals. Be it Roller Skating, 
Beach Volleyball, Football or 
Lawn Tennis, Indian players won 
a flurry of medals. The life journey 
of these medal winners has 
been quite inspiring. Haryana’s 
Ranveer Saini has won the Gold 
Medal in Golf. For Ranveer, who 
has been suffering from autism 
since childhood, no challenge 
could reduce his passion for 
Golf. His mother even says that 
everyone in the family has now 
become a golfer. 16-year-old 
T Vishal from Puducherry won 
4 medals. Siya Sarode of Goa 
won 4 medals including 2 Gold 

Finding Scope in Scrap
The Cornerstone of Sustainable India
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My dear family members, 
that’s all this time in 'Mann ki 
Baat'. Every interaction with all of 
you fills me up with new energy. 
Hundreds of stories related 
to hope and positivity keep 
reaching me in your messages. I 
again urge you to emphasise on 
Atmanirbhar Bharat campaign. 
Buy local products, be Vocal 
for Local. Just as you keep 
your houses clean, keep your 
locality and city clean. And you 
know, on the 31st of October, 
the birth anniversary of Sardar 
Sahib, the country celebrates 
it as Unity Day; Run for Unity 
programmes are organised at 
many places in the country. You 
too should organise the Run for 
Unity programmes on the 31st of 
October. You should also join in 
large numbers and strengthen 
the resolve of unity. Once again, 
I extend many best wishes for 
the upcoming festivals. I wish 
you all celebrate with joy, with 
your family; stay healthy, stay 
happy. And yes, at the time of 
Diwali, no such mistake should 
be made that any incidents of 
fire may occur. If someone's life 
is in danger then you must take 
care; take care of yourself, and 
also take care of the entire area.

11

Metropolitan District of Assam 
is relentlessly performing the 
task of inculcating Sanskar & 
values and values of sustainable 
development in children. The 
students studying here collect 
plastic waste every week, which 
is used in making items like 
eco-friendly bricks and key 
chains. Here students are also 
taught to make products from 
recycling and plastic waste. 
This awareness towards the 
environment at an early age will 
go a long way in making these 
children dutiful citizens of the 
country.

My family members, today 
there is no area of life where we 
are not able to see the capacity 
potential of women power. In this 
era, when their achievements are 

being appreciated everywhere, 
we also have to remember 
a woman saint who showed 
the power of Bhakti, whose 
name is recorded in the golden 
annals of history. This year the 
country is celebrating the 525th 
birth anniversary of the great 
saint Mirabai. She has been an 
inspiring force for people across 
the country for many reasons. 
If someone is interested in 
music, she is a great example 
of dedication towards music; 
if someone is a lover of poetry, 
Mirabai's bhajans, immersed in 
devotion, give one an entirely 
different joy; if someone believes 
in divine power, Mirabai's rapt 
absorption in Shri Krishna can 
become a great inspiration for 
that person. Mirabai considered 
Saint Ravidas as her guru. She 
also used to say-

Guru Miliya Raidas, Dinhi 
Gyan ki Gutki.

Mirabai is still a source of 
inspiration for the mothers, 
sisters and daughters of the 
country. Even during that period, 
she listened to her inner voice 
and stood against conservative 
notions. Even as a saint, she 
inspires us all. She came 
forward to strengthen Indian 
society and culture when the 
country was facing many types 
of invasions. We come to know 
from the lifetime of Mirabai 
how much strength there is in 
simplicity and modesty. I bow to 
saint Mirabai.

Scan the QR code to 
listen to 'Mann ki Baat'.

“पायो जी मैंने  
राम रतन धन पायो”

525th Birth Anniversary of Mirabai
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Vocal for Local
Realising the Vision of an Atmanirbhar Bharat

The indigenous arts and 
crafts of India speak volumes 
about the country’s rich 
cultural diversity. Throughout 
decades, these cultures, 
customs, and traditions have 
been safeguarded by our local 
artisans and craftspeople who, 
with their creative mastery, 
keep these practices alive 
despite limited resources. To 
give them their due recognition, 
the ‘Vocal for Local’ movement 
was pioneered by Prime Minister 
Narendra Modi. This movement 
is a call to action to support 
local products and businesses, 
harness the potential of local 
manufacturing communities, 
and upgrade them financially.

In his latest ‘Mann ki Baat’ 
episode, Prime Minister Narendra 
Modi drove home the significance 
of ‘Vocal for Local’, a maxim that 
has percolated across several 
of his messages to the citizens 
of India. In his earnest vision to 
build an Atmanirbhar Bharat, 
the motto of ‘Vocal for Local’ 
stands instrumental and acts as 
a doorway to empowerment.

Resounding extensively 
amongst the Indian masses, 
the ‘Vocal for Local’ movement 
has inspired a renewed interest 
in Khadi. A symbol of freedom 
struggle to embark on the 

Whatever be our 
daily life’s requirements, 
we  shall  buy  local. Benefiting 
from these sales are our 
weavers, handicraft artisans, 
our farmers, cottage industries 
engaged in growing Ayurvedic 
plants, everyone is getting the 
benefit of this sale… and, this 
is the strength of the ‘Vocal for 
Local’ campaign.
-Prime Minister Narendra Modi 

(in 'Mann ki Baat' address)

"Vocal for local has become, 
in many ways, the anthem 
for what could be called the 
rediscovery of India. Indians 
are rediscovering why the 
goods made in their own 
country was once so coveted 
around the world, and fueled 
by their purchasing power, 
exquisite Indians goods are 
being coveted as never 
before, not just around the 
world, but more importantly, 
at home."

-Hindol Sengupta 
Head of Research, Invest India
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journey to independence, Khadi 
trailblazed the pursuit of making 
India autonomous and fostering 
its potential in every domain of 
nation-building. Having brought 
a paradigm shift in the public 
mindset, Khadi has come a long 
way in being able to mark its 
distinct presence in the clothing 
market today. With the mantra 
of ‘Khadi for Nation, Khadi for 
Fashion’ the Prime Minister 
set in motion an awareness 
campaign known as the ‘Khadi 
Mahotsav’, from 1st-31st October 
2023, perpetuating the use of the 
Khadi fabric through its infusion 
in apparel, home furnishings as 
well as accessories. As apprised 
by the Prime Minister in his latest 
‘Mann ki Baat’ address, October 
2023 witnessed the Khadi 
momentum reaching a record 
high, with a single-day sale of 
approximately 1.5 crore INR in 
a single store in the national 
capital. 

The ‘Vocal for Local’ mission 
amplifies further with the 

Prime Minister’s ambition to 
revolutionise the manufacturing 
industry, through ‘Make in India’ 
initiatives. This path-breaking 
initiative posited India as a 
credible global design and 
manufacturing hub. As one of 
the milestones on the road to 
achieving self-sufficiency, this 
enterprise looks at equipping 
the country with resources to 
prove its indispensability in the 
ever-growing manufacturing 
landscape. This resonates with 
the Prime Minister’s idea to ‘Make 
in India, Make for the World’, 
inviting external investment 
in the country’s distinguished 
potential, facilitating innovation, 
enhancing skill development 
across a host of sectors such as 
automobiles, renewable energy, 
railways, tourism, textiles, and 
transforming India into an asset 
for the world. This initiative 
positions India as a key player in 
the global economy. 

A self-reliant India is possible 
through the empowerment 
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and promotional aspects of 
the crafts. Such measures are 
indicators of India’s progress in 
the direction of establishing a 
robust artisan workforce.

The ‘Make in India’ 
undertaking has also ushered 
in a massive financial revolution 
in the country through its digital 
payments infrastructure in 
the form of Unique Payments 
Identity (UPI). India, which is 
a cash-based economy, saw 
an inflow of digital payments 
that entirely remodelled the 
method of transactions. As 
a seamless payment tool, 
UPI is a boon for the growing 
internet-using population of 
India, by ensuring secure and 
effortless transactions with a 
click. With a user base of over 
300 million, UPI has become 
an inevitable aspect of Indian 
retail and commerce. Gradually 
adapting to this ecosystem, 
local businesses have benefitted 
from this new mode as it means 
instant payment transfer, 
transparency in transactions, 
and customer convenience.

The need to become 
vocal for local is deep-
rooted in various aspects 
of national development. 
One of these aspects 
is the upliftment of the 
local communities who 
preserve and protect the 
culture and art practices 
that India is home to. 
The need to support 
locally sourced products 
becomes imperative in 
this effort to keep the 
tradition alive and also 
attain financial inclusion 
in the communities. 
The ‘Vocal for Local’ 
movement has uplifted 
artisans by building 
effective mechanisms to 
sensitise them about the 
know-how of conducting 
trade and reaping 
benefits for their hard 
work. 

In the Prime 
Minister’s vision to create 
an Atmanirbhar Bharat, 
the ‘Vocal for Local’ 
campaign serves as 
more than just a slogan. 
As India marches its 
way to empowerment, 
inclusivity, and economic 
resilience, this journey 
remains instrumental 
in forging a prosperous, 
self-sustaining future 
for the nation and its 
people.
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of indigenous producers at 
local levels. Giving impetus to 
this mission, the Government 
has taken pivotal steps in 
facilitating visibility for the 
local manufacturing industry. 
One move in this direction is 
‘AVSAR’ scheme commenced 
by the Airport Authority of India, 
which enables Self-Help Groups 
to showcase or commerce 
regional self-made products at 
the respective airports. Another 
such stride is the ‘Promotion of 
Tribal Products- North Eastern 
Region (PTP-NER)’ scheme 
under the Ministry of Tribal 
Welfare, which brings tribal 
artisans and their products from 
the North Eastern regions of 
India to the mainstream market 
space through Empanelment 
Melas. The Ministry of Textiles 
also formulated the National 
Handicrafts Development 
Programme to educate 
the artisans about the 
developments in the handicraft 
sectors by conducting surveys 
and workshops to assess the 
social, aesthetic, economic, 
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Why Vocal for Local is the  
Rediscovery of India

The Roman historian Pliny 
the Elder used to complain that 
his fellow Roman so loved the 
goods and jewels and spices of 
India and bought these in such 
massive volumes that their 
purchases were emptying the 
coffers of the Roman empire! 
And what kinds of things did 
the Romans love so much? For 
instance, fabric (muslin from 
Bengal) which was so delicate 
that it was like a wisp of smoke.

But this rich history and 
capability was destroyed during 
British rule when the unique 
‘buta’ design made for centuries 
by the craftspeople of Kashmir 

travelled through the hands 
of soldiers to France, there 
enthralling Josephine, the wife of 
Napolean, no less, and become 
aristocratic fashion on both 
sides of the English Channel, until 
British and Scottish mills worked 
overtime to make the-now-
called paisley design common 
place and destroy its artistic 
value by mass production.

There are countless such 
examples of what India lost when 
it lost its sovereignty, and along 
with that, its sense of aesthetic, 
its luxurious craftsmanship, and 
the appreciation of exquisite 
locally manufactured goods. It 
is India which the luxury goods 
hub of the ancient and medieval 
world and with the ‘vocal for 
local’ campaign, many Indians 
are now starting to appreciate 
the value of locally-made 
goods again. It helps that with 
India’s economic growth – per 
capita income doubling in the 
last decade – more Indians 
can afford India-made intricate 
products.

The power of vocal for local 
can be seen in the jump in 
India’s toy exports. From the time 
the sector started getting extra 
focus in 2021, exports of Indian 

Hindol Sengupta 
Head of Research, Invest India
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toys have leapt 150 per cent, 
while imports have fallen 70 per 
cent. Khadi sales have soared to 
more than 1.25 lakh crores, the 
desi ghee market is booming, 
and thanks to India’s digital 
payments revolution, ‘farm-
to-thali’ has never been easier, 
with niche farms producing, 
packaging and selling products 
from the area of harvest. 
Farms and diaries, and small, 
niche craftspeople, are able to 
directly sell and distribute their 
products to meet the demand 
for 'Vocal for Local' because a 
seamless digital transactions 
infrastructure and the delivery 
facilitation of new logistics 
startups have empowered 
access and sales of unique local 
products across the country like 
never before.  

Vocal for Local has become, 
in many ways, the anthem 
for what could be called the 
rediscovery of India. In the first 
wave of liberalisation, many 
Indians were fascinated by the 
goods from foreign lands; now 
in a more mature phase of our 
economic journey, as we head 
towards a $5 trillion economy, 
Indians are rediscovering why 
the goods made in their own 
country was once so coveted 
around the world, and fueled by 
their purchasing power, exquisite 
Indians goods are being coveted 
as never before, not just around 
the world, but more importantly, 
at home.
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Vocal for Local: Revitalising India's 
Handloom and Luxury Fashion Landscape

I come from Banga, a very 
small town in Punjab. I spent my 
formative years in Phagwara. 
I grew up speaking Punjabi. I 
learnt Hindi and English once I 
reached Delhi. Before that, these 
two languages were alien to me. 
All our traditions are packed in 
languages. We want our next 
generation to get all that too. So 
whenever we get a chance, we 
take our children with us to the 
village. Our family is involved 
in our creative process. In my 
brand, my wife is the owner 
of the company. She runs the 
company affairs, I only design 
for her.

The nature of our business 
is such that we have to be vocal 

for local because it reduces our 
capital investment. Plus, there 
is quality control. The more the 
work is localised, the better 
is the quality. If you see, the 
maximum number of Michelin 
star restaurants in the world are 
located in France. In fact, they are 
located in every village of France. 
Why so? Because for them, the 
fresh produce comes from local 
areas. The whole West is vocal 
for local. So it’s imperative for 
this land, from where this very 
concept originally emerged, to 
reclaim it without any delay. Our 
cuisine, our language and our 
dialect changes every 100-200 
kilometers. The spices, used in 
food, vary with the region and 

Suket Dhir 
Fashion Designer
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the taste changes with change 
in crop regionally. Whatever is 
grown here, a slightly different 
thing will grow in Punjab. 
Something different will grow 
in Kashmir. The crops grown in 
Rajasthan are quite different. 
Those crops are the ones that 
provide most nutrition as per the 
environment. It is very important 
to consume foods according to 
the geographical location where 
you are.  Likewise, in fashion also, 
the more you localise, lesser will 
be your carbon footprint. If your 
carbon footprint is less, your 
sustainability will be higher.

Khadi was once plagued 
by mediocrity. But things have 
become different. People have 
got exposure and they now know 
what quality means. Accordingly, 
quality is being provided to 
them. I feel that there is a scope 
for improvement in the quality 
and it should happen as soon as 
possible. If the quality continues 
to improve, people will not 
hesitate to buy Khadi. A stage 
should be achieved where Khadi 
is sold as the most expensive 
cloth in the country and abroad.

There is no other option 
except ‘Made in India’ in the 
fashion arena. Especially in 

handloom fashion or luxury 
fashion, this is the most optimal 
and obvious option in India. In 
this sector, you can’t even think of 
outside manufacturing because 
there it is made in the factory 
and that, too, on Minimum Order 
Quantity (MOQ) basis. 

But here in India, there is no 
such pre-condition. If you have 
to make one thing, it will be done. 
If you want to make one metre, 
one metre will be made. If you 
opt for 10 metres, 10 metres will 
be made. If you want to print one 
metre, one metre will be printed. 
You can also be able to print 
one foot or 100 feet. If you go to 
print 100 metres or 1,000 metres, 
that too will be done without any 
hindrance. 

In terms of investment and 
quantity, becoming a designer 
and creating designs is easier in 
India than rest of the world. It’s 
another matter that India is so 
big that your heels get worn out 
while going from one village to 
another. Despite this, we have no 
qualms either. I take my children 
with me whenever we go to the 
village to get weaving done so 
that they also get to know the 
village lifestyle. I grew up in a 
village. 

Prime Minister Narendra Modi extensively spoke about the 
importance of ‘Vocal for Local’, with special focus on the adoption 
of Khadi in his recent ‘Mann ki Baat’ address. Our Doordarshan team 
spoke to fashion designer Suket Dhir, whose apparels were showcased 
by Khadi India at the Lakme Fashion Week this year. Read on to know 
his take on how ‘Make in India’ has revolutionised the fashion industry.
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Vocal for Local: A Visionary Initiative for 
India's Economic Self-Reliance

Prime Minister Narendra 

Modi is a great visionary. 

Right from the beginning, he 

has always encouraged our 

domestic business, local crafts 

and local talent. His scheme 

'Vocal for Local', launched 

during the Covid-19 pandemic, 

is a very effective and dynamic 

scheme. This scheme supports 

local economy, small and local 

business. I firmly believe that we 

can become self-reliant with it. 

In terms of resources, India is a 

self-sufficient country and so 

is its economy. With ‘Vocal for 

Local’, our economy will become 

more influential at global stage 

and we will become so self-

reliant that all eyes will be on 

India. I think if we all adopt this 

very brilliant initiative, we all will 

be benefitted from it.

'Vocal for Local' is a 

Shruti Sancheti
Fashion Designer

campaign that is proving 

beneficial for every business, 

especially small and home-

based businesses. The Covid-19 

pandemic was a very difficult 

and a very unique time. But 

thanks to ‘Vocal for Local’, all 
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the countrymen got along with 

each other and were able to 

scrape through this crisis. By 

strengthening local economy, 

‘Vocal for Local’ is definitely 

taking India on its way to 

becoming a superpower. 

The Prime Minister, in 106th episode of 'Mann ki Baat', reiterated the 

importance of being 'Vocal for Local' to fulfill the dream of an Atmanirbhar 

India. 'Vocal for Local' has not only instilled pride in the countrymen for 

home-grown products, but more importantly had resulted in an increase 

in the employment opportunities for the local artisans. Our Doordarshan 

team talked to fashion designer Shruti Sancheti about this.
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Mera Yuva Bharat
Dream, Believe, Achieve

On the 31st October, the 
birth anniversary of Sardar 
Vallabhbhai Patel, the foundation 
of a nationwide organisation was 
laid. The Prime Minister launched 
‘Mera Yuva Bharat’ (MY Bharat), 
which is envisioned as a pivotal, 
technology-driven facilitator 
for youth development and 
youth-led development, with the 
overarching goal of providing 
equitable opportunities 
to empower the youth in 
realising their aspirations and 
contributing to the creation of a 
‘Viksit Bharat’ (Developed India), 
across the entire spectrum of 
the Government. It envisions a 
framework where the youth of our 
country can seamlessly connect 
with programmes, mentors, and 
their local communities. This 
engagement is designed to 
deepen their understanding of 
local issues and empower them 
to contribute to constructive 
solutions.

While certain eligibility 
criteria apply, this initiative aims 
to tap into the potential of India's 
youth. The ‘My Yuva Bharat’ portal 
is dedicated to youth between 
the ages of 15 and 29, with an 

MY Bharat Organisation 
will provide an opportunity to 
the youth of India to play an 
active role in various nation 
building events. This is a 
unique effort of integrating the 
youth power of India in building 
a developed India.
-Prime Minister Narendra Modi 

(in 'Mann ki Baat' address)

Mera Yuva Bharat (MY 
Bharat) incorporates a 
ground breaking vision 
aimed at reshaping India's 
youth landscape. It stands 
as a revolutionary initiative 
ushering in a new era of 
youth engagement and 
Development in India.

-Anurag Singh Thakur 
Minister for Information & 
Broadcasting and Youth 

Affairs & Sports
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attempt to empower them as 
strong leaders and enable them 
to build successful careers. The 
portal revolves around creating 
a comprehensive Government 
platform dedicated to youth 
advancement encompassing 
leadership development among 
young individuals, with a focus 
on enhancing their leadership 
skills through experiential 
learning and social innovation, 
ultimately making them leaders 
in their communities. 

Additionally, ‘MY Bharat’ aims 
to establish better alignment 
between the aspirations of 
the youth and the needs of 
their communities, leading 
to increased programme 
efficiency by converging existing 
initiatives and serving as a one-
stop shop for young people 
and Government ministries. 

It also seeks to create a 
centralised youth database and 
facilitate improved two-way 
communication to connect youth 
with Government initiatives and 
other stakeholders engaging 
with the youth. Facilitating 
a two-way communication 
channel between the youth 
and Government projects, it 
ensures the best skill-fit for both 
parties. Moreover, ‘MY Bharat’ 
strives to ensure accessibility 
by developing a phygital 
ecosystem that blends physical 
and digital experiences.

The need for a platform like 
‘Mera Yuva Bharat’ is paramount, 
especially in Amrit Kaal, as India's 
youth are set to play a pivotal role 
in shaping the nation's future. 
As India endeavours to build an 
‘Amrit Bharat’ by 2047, it's crucial 
to establish a unified framework 
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that brings together youth 
from rural, urban, and 
rurban areas. The existing 
Government schemes, 
designed over the past 50 
years, need re-evaluation 
in light of the evolving 
urban-rural landscape. 
Moreover, in today's fast-
paced, technology-driven 
world, a contemporary 
platform is essential to 
engage with and empower 
the youth, connecting 
them to programmes and 
community activities. My 
Bharat’s phygital ecosystem 
will bridge the gap, ensuring 
accessibility and allowing 
young individuals to act 
as catalysts for community 
transformation, as exemplified 
by initiatives like 'Meri Maati 
Mera Desh'.

‘Mera Yuva Bharat’ (MY 
Bharat) stands as a visionary 
initiative that holds immense 
potential to harness the 
energy, aspirations, and 
innovation of India's 
young population. As the 
programme takes root and 
progresses, it promises to 
play a pivotal role in shaping 
the future of the nation, as 
young Indians rise as leaders 
and contributors to the 
development and prosperity 
of India.
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Mera Yuva Bharat : Shaping India's Future 
through Holistic Youth Empowerment

Anurag Singh Thakur
Minister for I&B and Youth Affairs & Sports

India’s youth population, 
comprising a significant 
demographic chunk, embodies 
the cornerstone of the Prime 
Minister Shri Narendra Modi’s 
vision for the nation's future. 
With approximately 65% of the 
country's population under the 
age of 35, the Hon’ble Prime 
Minister sees this vast cohort not 
just as a numerical advantage 
but as a force of evolutionary 
potential. The Hon’ble Prime 
Minister underscores the 
importance of nurturing and 
empowering this demographic 
powerhouse, ensuring they 
become active participants 
and impetus for India's holistic 
growth and global prominence. 
In the recent ‘Mann ki Baat’ 
episode, the Prime Minister 
articulated the essence 
of MY Bharat’s nationwide 
launch, commemorating the 
momentous occasion on Sardar 
Vallabhbhai Patel’s birthday.

'Mera Yuva Bharat' (MY 
Bharat) incorporates a 
groundbreaking vision aimed 
at reshaping India's youth 
landscape. This innovative 
initiative is dedicated to honing 
the leadership potential of the 
country's young generation 
by emphasising experiential 
learning. Its primary goal is to 
shift the youth from passive 
observers to proactive agents 
of change, promoting a culture 
of social innovation and 
leadership development across 
our country. MY Bharat seeks 
to align the aspirations of the 
youth with the pressing needs 
of their communities, building 
a deeper connection that 
propels them towards leading 
roles in societal development. 
At its core, MY Bharat aims 
to optimise existing youth 
Development programmes, 
creating a ‘phygital’ ecosystem 
that efficiently converges 

diverse initiatives. Serving as 
a centralised hub, it offers a 
seamless platform for young 
individuals, government as well 
as private bodies, simplifying 
access to an array of services 
and opportunities in the nation. 
The initiative's hallmark lies 
in establishing a Centralised 
database, a robust foundation 
for informed decision-making 
and targeted interventions.

Through its holistic 
approach, MY Bharat seeks to 
empower the youth by providing 
them with not just opportunities 
but also the tools, networks, and 
platforms necessary to change 
their aspirations into tangible 
contributions, thereby fostering 
a generation of empowered, 
empathetic, and resourceful 
leaders poised to shape the 
future of India. 

'Mera Yuva Bharat' (MY 
Bharat) stands as a revolutionary 
initiative ushering in a new 
era of youth engagement and 
development in India. MY Bharat 

introduces a groundbreaking 
approach by unifying rural, 
urban, and rurban youth within 
a singular platform, adapting 
to the nuanced shifts in the 
urban-rural dynamics that 
have evolved over the past 
five decades. In essence, MY 
Bharat heralds a transformative 
paradigm, offering tailored 
strategies to unite, empower, 
and mobilise India's diverse 
youth demographic, charting a 
course towards a more vibrant 
and inclusive future.

'Mera Yuva Bharat' 
recognises the crucial need for 
practical exposure alongside 
classroom learning for today's 
youth. To bridge this gap, the 
initiative introduces experiential 
learning programmes tailored 
to immerse young individuals in 
real-world scenarios within local 
businesses, self-Government 
bodies, and Government 
institutions. The platform, housed 
at www.mybharat.gov.in, serves 
as the hub for these initiatives, 
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capitalising on the fast-paced 
digital landscape, social media 
prevalence, and emerging 
technologies to bolster the 
capabilities of the youth. Each 
participant gains the opportunity 
to create an individualised 
profile showcasing their skill 
sets and activities, essentially 
offering a dedicated microsite 
or profile page to highlight their 
journey and contributions.

The Department of Youth 
Affairs carried out a pilot project 
in seven states of the country i.e.  
Punjab, Gujarat, Maharashtra, 
Tamil Nadu, Andhra Pradesh 
and Assam between May to 
September 2023. The pilot 
project showed a need among 
youth in India for opportunities 
to experience how actual 
work is done, to network with 
people who are working, to find 
mentors, and to interact with 
people who are generating 
wealth. MY Bharat's Experiential 
Learning Programme caters to 
these needs, enabling hands-
on learning, bolstering self-
assurance, and linking youth 
with professionals across various 
sectors. These experiences not 
only impart practical wisdom but 
also cultivate cognitive agility, 
communication finesse, and 
teamwork values, nurturing a 
collective achievement mindset.

The vision for 'Mera Yuva 

Bharat' extends beyond mere 
digital connectivity; it aims 
to craft a holistic "phygital" 
ecosystem, seamlessly blending 
physical and digital realms. 
This productive approach 
empowers young individuals 
to serve as pivotal bridges, 
coined as "Yuva Setu," forging 
connections between the 
government and citizens. An 
exemplary programme, "Meri 
Maati Mera Desh," hosted on 
the Department of Youth Affairs' 
web portal, www.mybharat.gov.
in, witnessed an astounding 
50 million youth participating 
nationwide. Bolstered by a 
technology-driven platform, 
this initiative aims to amplify 
the Department of Youth Affairs' 
outreach efforts, catalysing 
impactful engagements and 
collaborations within the vital 
network of India's youth.

The digital platform 
established by 'Mera Yuva Bharat' 
ensures a lasting connection 
among participating youth, 
extending far beyond the 
duration of their programmes. 
Through dedicated profile pages 
showcasing their interests, 
abilities, and experiences, each 
individual gains a personalised 
space within the platform. This 
productive approach promotes 
connections between like-
minded youth from diverse 

regions, enabling them to 
connect and collaborate 
based on shared interests 
and aspirations, transcending 
geographical boundaries. 
Moreover, this platform offers a 
spectrum of experiential learning 
opportunities while also providing 
certification for activities initiated 
through its interface.

Leveraging networks such 
as college alumni, university 
connections, and established 
business mentoring networks, 
MY Bharat actively engages 
mentors willing to share their 
wealth of experience with young 
individuals. This personlised 
guidance becomes invaluable 
for young entrepreneurs, aiding 
them in generating proof of 
concept and building sturdy 
foundations for their ventures. 
The fusion of online and 
physical interactions within MY 

Bharat's framework redefines 
mentorship, acknowledging the 
significant worth of experience 
as a crucial asset more valuable 
than mere financial assistance.

'Mera Yuva Bharat' 
embodies a visionary approach 
to youth development, ushering 
in a new era of empowerment 
and inclusion. By bridging 
the gap between aspirations 
and practical opportunities, 
this initiative paves the way 
for a generation of proactive, 
engaged, and visionary 
individuals poised to shape 
India's future. By harnessing 
the potential of the country's 
youth population, this initiative 
paints a promising picture of 
inclusive development and 
collective progress, embodying 
the aspirations of a nation 
celebrating its journey towards 
a 'Viksit Bharat' by 2047.
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